Would you believe people join our agency up to the age of
eighty? And why not? Why should someone of eighty have to
live life alone? We were never meant to be alone as creatures
on this earth and companionship is such a blessed thing.
One of my clients said to me recently that she wanted to
find someone who she could ‘it in the silence with and not
feel the silence’. It’s all about sharing life’s ups and downs,
sometimes getting incredibly irritated with each other, but at
the end of the day would you really want to be without your
partner? Life is so much more meaningful when it is shared
with someone special.

Interestingly our clients are embracing a new freedom in this

new society. They are not necessarily giving up their lifestyles,

homes and livelihoods to be with their partner; they are

spending time with each other in both homes and perhaps

only spending weekends together. But is that so wrong? No,
not in my opinion; it means that families need not be concerned about mother or
father selling up and giving it all to the new partner, money stays put, because they
each have their own separate finances. It means simply that family harmony is retained
and the couple concerned can go on enjoying each other’s company without falling out
with concerned sons and daughters!

I welcome these many changes. They reflect the rich diversity in people of all ages and
backgrounds finding relationships that work for them. As matchmakers, we are here to
cater for these changing needs of our clients.

And to those of you teetering on the edge, wondering whether to take the plunge into
the wonderful world of dating, I say ‘come on in, the water’s lovely’!




@ Suman Marriage Bureau
Online

83 South Road, Southall, UBI 1SQ
T: 0208 571 5145

F: 0208 893 5411

W: www.suman-online.com

E:  admin@suman-online.com

Services:

DIY matrimonial service, all ages and
backgrounds, for those seeking an Asian
partner for marriage. Online members may
also be approached by the agency (at no
charge) if their profile suits the details of
premier service members.

Registration from free. Pay on demand
service (payment must be made to contact
other members).

3 month membership £40
6 month membership £70
12 month membership £120

Membership renewed for free up to three
times if match not found during initial
period of membership. Further renewal only
at member’s request. No automatic renewal
or repeat charges.

Established: 2000







Why smart singles choose an ABIA agency

1. Published prices

All agencies are required to declare their prices before meeting you. So you can be sure there’ll be no
attempt to charge what they feel you can afford.

2. Quantified number of introductions

The experience of ABIA members means they’re well-positioned to make an accurate estimate at
the outset of how many introductions you can expect whilst youre a member. And if the agency is
prepared to make a guarantee to that effect, you can rely on them having remedies to protect you
should the guarantee not be met. (Noz online agencies)

3. Open to their members

Whilst many agencies will be only too happy to come and meet you near where you live, it’s always
reassuring to know that you can pay them a visit should you ever wish to. All ABIA agencies have a
room set aside for interviews. And all our offline agencies have a phone number where you can get
dating advice and discuss your membership. (Noz online agencies)

4. Confidentiality

All ABIA agencies will treat your details with the strict confidentiality required by the Data
Protection Act 1998. Unlike many agencies outside the ABIA, your information will not be sold,
lent or otherwise divulged to third parties outside of the industry or without your consent, so you'll
not suddenly become the unwitting recipient of junk mail or spam.

5. Balanced membership

Every ABIA-registered agency is required to maintain roughly equal proportions of men and women
on their books (though that doesn’t necessarily mean they’ll all meet your criteria). Ask the pertinent
question ‘how many introductions can you expect to receive’.

6. Long-established agencies

Whilst it’s entirely possible for a sole trader to set up an introduction agency from their kitchen
table, such businesses rarely last and are unlikely to offer the depth of mem%ership and expertise that
today’s clients demand. So the ABIA look for reputation, experience and longevity before accepting
an agency into membership.

7. Truthful advertising

ABIA-registered agencies abide by the codes of practice in force for print and broadcast media, so
you can be sure there’ll be no wildly exaggerated claims or misleading statements in advertising,
brochures or publicity material.

8. Swift response to complaints

In the unlikely event of your not being happy with an aspect of the service provided by your chosen
agency, you can expect the agency to dgeal promptly with your complaint and — in the event that you
and your agency fail to reach an amicable solution — you can turn to the ABIA for help and advice,
if communication between your and your agency has ground to a halt.

9. The ABIA Code of Practice

The ABIA carries out regular inspections to be sure that member agencies comply with the Code of
Practice. And that code is always available for new members when they join.

10. Your right to transfer your membership

Whilst it’s a pretty unlikely scenario, it's comforting to know that, in the event that the agency you
signed up with ceases to trade, you can apply to the ABIA to have the balance of your membership
transferred to another agency. (Not online agencies)




The contents of this booklet were believed to be correct at the time of going to print but neither the
ABIA nor its officers or employees can accept any responsibility for errors, omissions and changes.You are
strongly advised to check current details, terms and conditions with agencies themselves before entering
into any form of contract.
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